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And there is page after page inside The Journal, filled with fascinating
and significant information that’s useful to you. A daily column on personal
money management helps you become a smartct saver, better investor, wiser
spender. There are weekly columns on small business, marketing, real estate,
technology, regional developments. If you have never read The Wall Street
Journal, you cannot imagine how useful it can be to you.

Much of the information that appears in The Journal appears nowhere else.
The Journal is printed in numerous plants across the United States, so that
you get it carly each business day.

RE A ORY A $28 Subscription

1CE! Put our statements to the proof by subscribing for the next 13 weeks for

just $28. This is the shortest subscription term we offer—and a perfect way
to get acquainted with The Journal. Or you may prefer to take advantage of
a longer term subscription for greater savings: an annual subscription at $107

saves you $20 off The Journal’s cover price. Our best buy—two years for
$185—saves you a full $69!

Simply fill out the enclosed order card and mail it in the postage-paid
envelope providcd. And here’s The Journal’s guarantee: Should The Journal
not measure up to your expectations, you may cancel this trial arrangement

at any point and receive a refund for the undelivered portion of your
subscription.

If you feel as we do that this is a fair and reasonable proposition, then you
will want to find out without delay :f The Wall Street Journal can do for you
what it is doing for millions of readers. So please mail the enclosed order card
now, and we will start serving you immediately.

About those two college classmates I mention at the beginning of this letter:
They were graduated from college together and together got started in the
business world. So what made their lives in business different?

Knowledge. Useful knowledge. And its application.
An Investment In Success

I cannot promise you that success will be instantly yours if you start reading
The Wall Street Journal. But I can guarantee that you will find The Journal
always interesting, always reliable, and always useful.

Sincerely yours,

7

Peter R. Kann
Executive Vice Presid;nt/

PRK:vb Associate Publisher

Encs.

P.S. It’s important to note that The Journal’s subscription price may be tax
deductible.
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